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ABOUT SMART UP ZERO

Who we are

A Smartup is a company for a world where we all get a chance
to be part of a solution. It's creating and maintaining sustainable
solutions that help us fight to protect our planet. Smartup Zero
s the world's first Smartup and lays the groundwork for many
more Smartups to come.




MOODBOARD

SMARTUP ¢ 3






EXPLORATIONS

SMARTUP®

SMARTUP (-

SMARTUP'™?

SMARTUPST

SMARTUPIM]

SMARTUP (¥

SMARTUP ¢

SMARTUP@

SMARTUPM&

Sy
SMARTUP (Y’

SMARTUP S

SMARTUPS#

[XOp L

SMARTUPY,9

SMARTUP?

SMARTUP..'L'

SMARTUPS &

SMARTUPZERO®

SMARTUP**”

N

SMARTUP™

SMARTUP &>

SMARTUPCH

Ki
SMARTUPZEROOQ

SMARTUPS €

Y 4
SMARTUPZERO™S

SMARTUP ¢

5



LOGO

SMARTUP S SMARTUP S

As a preference the full color logo over white or
black background should be used. Where this isn't

possible, or on low contrast backgrounds the mono S M ART U P <; S M A RT U P (2

white logo should be used.

SMARTUP (2 SMARTUP
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THE ICON
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sistent as possible,

in this section.



CLEARSPACE

SMARTUP (2

X

X
The primary logo needs to be surrounded by an
area of uninterrupted clear space to allow legibility S M A R I l ' P o 3x
and prominence in all communications. y

X
Clear space is the non-print area surrounding the

logo. Wherever possible, apply more clear space

than the minimum specified.

SMARTUP(S | o



INCORRECT USE

The logo should only be used as described on
previous pages.

These are some common incorrect usages we
should try to avoid.

p(3

Don't add any effects

SMA

IARTUP (2

Don't add gradients

Don't change the transparency of the logo

sMARFUR (S

Don't outline

up (2

Don't changethe colors

SMA

up (2

Don't stretch or compress

SMA

(ZSMARTUP

Don't move the icon

op (2

Don't change the type

SMA

SMARTUP W

Don't rotate any part of the logo
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COLOR PALETTE

ZERO BLUE MID BLUE UP TEAL SMART CORAL

RGB 28185242 RGB 28220242 RGB 28242235 RGB 2476786 RGB 171171171
CMYK69 7 0 0 CMYK®61 0 11 0 CMYK56 0 20 0 CMYKo0 93 65 0 CMYKo0 0 0 40
HEX #1CBoF2 HEX #1CDCF2 HEX #1CF2EB HEX  #F74356 HEX #ABABAB

SMARTUP(S | 11



TYPOGRAPHY

Logotype

SkolaSans

SkolaSans is a Sans Serif font family that contains 20 fonts, both normal and condensed.
The logo uses Skola Sans medium and Skola Sans light.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

SkolaSans Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

SkolaSans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

SkolaSans Light

SMARTUP ¢
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TYPOGRAPHY

Butler is a serif font inspired by a mix between both Dala Floda & the amazing Bodoni family. The main goal was to bring

[ J
I I e adllne S a bit of modernism to serif fonts by working on the curves of classical serif font families and adding an extra stencil family.

Butler

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwxyz 1234567890

Butler Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

Butler Medium

ABCDEFGHIJKLMNOPQRSTUVWXYYZ
abcdelghijklmnopqgrstuvwxyz 1234567890

Butler Light
SMARTUP ‘¢ 13



TYPOGRAPHY

Text

Raleway

Raleway is an elegant sans-serif typeface, designed in a single thin weight. It is a display face that features both old style
and lining numerals, standard and discretionary ligatures, a pretty complete set of diacritics, as well as a stylistic alternate
inspired by more geometric sans-serif typefaces than it's neo-grotesque inspired default character set.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

Raleway Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

Raleway Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 1234567890

Raleway Light

SMARTUP ¢
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HIERARCHY

Crealing Digital
Herd Immunily

A novel virus, creating global problems,
requires local solutions.

Butler

Smartup Zero are a collective who co-own, create and govern the Onlive platform. Onlive
creates a new type of social network in all the different groups we are part of when we are out
and about in our cities and villages. In these networks, new type of apps are available for local

governments, business owners and citizens to, collaboratively, create a safe and fun experience.

SkolaSans

Raleway

SMARTUP ¢
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MERCHANDISE

SMARTJP(’
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APPERAL

SMARTUP®

Creating Digital Herd Immunity

e,

SMARTUP (2
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#InThisTogether

SMARTUP (S |

Creating Digital Herd Immunity

SMARTUp(S .
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PROMO VIDEO
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https://www.youtube.com/watch?v=a8cVNSAKb28
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Task flows
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Prototypes
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PERSONA 1

ESSENTIAL WORKER
2 23 Years Old FRUSTRATIONS
&8 Single
< College Student Working long hours in an environment where
® S San Francisco, CA the n;k of being mfected. daily Customers not
practicing or understanding proper COVID-19
&5  Grocery Clerk protocol for the store,
BIO NEEDS
As an essential worker, Anna has been working at Grocery Outletduring  protective mask for work

the pandemic and would like to have a more
fashionable mask.

| need to have a protective
masRr that Reeps me safe’

SMARTUP t¢ 25



PERSONA 1 | TASK FLOW 1

Anna Fuente

22y/0
Grocery Clerk at Target
South San Francisco

Task: Buy a mask

Click on Store Click on mask" Click on color

Open website button picture option button

Y
Y
A

_

Select one on
amount option
button

Enter payment Enter shipping
information information

Y
A 4
Y

Click cart icon

_—

Click check out _ purchase.
» confirmation
button
screen

Outcome: Arrive at purchase confirmation screen

SMARTUP (2
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PERSONA 2

As a software developer,
| need involvement in projects
that make a difference”

Jeff Ericsson

&) 54 Years Old

B  Married 2 children
< College Graduate

©  Walnut Creek

B  Software Engineer

BIO

Jeff works for a corporation building a security
system. Jeff's values align with the mission
statement of SmartUp Zero. He is interested in
breaking away from the corporate environment
and focus on meaningful projects.

HIGH TECH GUY

FRUSTRATIONS

« The political agenda interfering with science

« Corporate influence on technology and micro
management of his time

NEEDS

« Meaningful tech projects

« Help community with awareness about COVID-
19 information

SMARTUP t¢ 27



PERSONA 2 | TASK FLOW 2

Jeff Ericsson

54Yy/0
Software Engineer
Walnut Creek, CA

Task: Make S150 donation thru the SMARTUP ZERO website

Open website

Y

Click on Donate
button

\ 4

Enter $150 in
the amount field

Click on Check out
button

_

Fill out payment

form

Y

Click on complete
donation button

Y

Arrive to the
Thank you for
donation screen

Outcome: Arrive at "thank you for your donation"screen

SMARTUP (2
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PERSONA 3

Sean O'Hara

BUSINESS OWNER
& 34 Years Old FRUSTRATIONS
&8 Married
<& College Graduate . The political agenda interfering with science
© SanFrancisco, CA . Corporate influence on technology and micro
= Barowner management of his time
BIO NEEDS
As a bar owner, | need Sean has been a San Francisco business owner « Go back to running his business safely
] . shut down for a long time. i i i
is safe and current with COVID- 7 still conducting business

19 prevention”

SMARTUP t¢ 29



PERSONA 3 | TASK FLOW 3

Task: Buy a membership "owner" level

Scroll down to Click on become

Click on Join butt >
icreon Join button the price table an owner

\ 4

Open website

_—
Enter payment - Click on complete Arrive to th_e
information " membership button Membership order
confirmation screen
Sean O'Hara
38y/0
Pub owner
San Francisco, CA Outcome: Arrive at membership purchase confirmation screen

SMARTUP ¢ 30




INFORMATION ARCHITECTURE

-

PAGES

CONTENT

JHETT
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WIREFRAMES LANDING

= SMARTUP(Z

Creating digital herd immunity

A novel virus, creating global problems,

requires local solutions,

Y

o

0

A 4

= SMARTUP(Z =]

Creating digital herd immunity

A novel virus, creating global problems,
requires local solutions,

¥y @ 0

DONATE

DONATE

SMARTUP(S | 33



WIREFRAMES LANDING

Step up to the plate Become an owner

DONATE

Amount

DONATE

= SMARTUP(Z v

-

Creating digital herd immunity

A novel virus, creating global problems,
requires local solutions,

¥y @ 0

| }

Step up to the plate Become an owner

DONATE

Amount
DONATE

SMARTUP (S | 34



WIREFRAMES ABOUT US

About Us

In a Smartup we can own, create
and govern our technologies and
operate completely autonomously
independently and be self-
sustained. It creates and markets,
like any other company, a product
or service, while providing jobs for
people.

SMARTUP(Z =

SMARTUP(S | 35



WIREFRAMES ABOUT US

However, a Smartup is run as a
democratic society where people
decide together what we make, how
we make it and, above all,

why we should make it.

THE EXPERIMENT

L

OPERATIONAL

SMARTUP(S | 36



WIREFRAMES ABOUT US

THREE PILLARS OF
A SMARTUP

& = :!

Collective Collective
Ownership Craftsmanship
L\

Collective Governorship

SMARTUP (S | 37



WIREFRAMES ABOUT US

OURTEAM

DEPARTMENTS

= SMARTUR(E

THREE PILLARS OF
ASMARTUP

4w

Colleetive
Craftsmanhis

MEDIA

SMARTUP(S | 38



WIREFRAMES DONATE

= SMARTUP(E

DONATE

=  SMARTUP( w

e
in the world!

DONATE

Join the FIRST smartup

DONATE

in the world! s

OWMNERSHIP
$125* minimum

DONATE

s €50

WATCHER

s €150

WATCHER

SELECT YOUR PLAN

s €0

EARN YOUR
OWNERSHIP

@ Doares enirm rula malesuads
@ Sad venenatis val. blandit vel

@ Duis ullricies scelerisgue

SMARTUP(S | 39



WIREFRAMES DONATE

s €50

WATCHER

@ Canec enirm rdla malesuads
@ Sad venenatis val. blandit vel

@ Duis ullricias soalerisgue

s €150

WATCHER

@ Dones enim nulla malesuada
@ Zad varenatis vel, blandit val

@ Digis ultricies scelerisgue

= SMARTUP (S w

DONATE
Join the FIRST smartup
in the world!

$125" minimum

DONATE

SELECT YOUR PLAN

€0
EARN YOUR
OWNERSHIP

@ oo

s €50

WATCHER

+ €150

WATCHER

SMARTUP (S | 40



WIREFRAMES STORE

= SMARTUP (2

= SMARTUPg '
g |

Blue
ADD TO CART

@

Smartup Zero Fabric Mask

Blue

$12.50

ADD TO CART

. (=
SMARTUP ¢ 41



WIREFRAMES CART

E Smartup Zero Fabric Mask

Qty 1 +

SMARTUP MASK

TAX

SHIPPING

TOTAL

YOUR INFORMATION

Mame

EMAIL

ADDRESS

$12.5

$10.99

56

4.50

$16.05

— SMARTUP(Z

& Smartup Zero Fabric Mask

Qty 1 + $12.5
SMARTUP MASK $10.99
SppING
TOTAL $16.05

YOUR INFORMATION

PAYMENT

PAY WITH CARD

B PAYPAL

SMARTUP (2



WIREFRAMES CART

Zip Code

Enter Zip for City and State

Discount Code

APPLY

PAYMENT

Credit or Debit Card

Enter card number, expiration date & CVV number

EXP

PAY WITH CARD

SMARTUP(Z

;5: Smartup Zero Fabric Mask

Qty

1+

SMARTUP MASK

SHIPPING

TOTAL

YOUR INFORMATION

Hame

EMAIL

ADDRESS

$12.5

$10.99

$16.05

P PAYPAL

Discount Code

PAYMENT

APPLY

PAY WITH CARD

B PAYPAL

SMARTUP (2
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WIREFRAMES LANDING

SMARTUP(Z ABOUTUS  PRODUCT DONATE ~ STORE  CONTACT

Crealing digital herd immunity

A novel virus, creating global problems, requires
local solutions, calling for novel action.

Follow us!

The media team has does intemal and external
communications. It follows all the work of the
progress and activity of the other teams and
turns it into content for the General Forum so the
community can stay informed an the progress
and issues. The Smartup has sacial media
channels for the general public

The media team makes sure those channels are

A
1&:

The science team should be seen as
compliance officers that check based on peer to
peer-reviewed facts and models if the product

This team's only focus is to streamline the
caoperation between the teams. The operational
team has an oversight function and operates like

or service is the most
and scalable conditions. The science team
assists all other teams in their efforts to make
the best decisions. All kinds of scientists.
academics and researchers are needed. The

main function of the science team is to perfarm

a where they disc
and procedures toimprove the collaborative
processes that will lead to an improved creation

process.

They also look at ‘incidents’ between community

SMARTU#(E oIV eouc DR  Eroe o

digital herd immunity

1)

it s, cresting lobal proti
e solutioes, eallig

Join Us

Be a part of the FIRST smartup in the world!

oy

SMARTUP (2
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WIREFRAMES LANDING

U WL MIONTAUVE aG engaging SO, n
the media team, all kinds of different talented

people in the area of communication. journalism,

PR and social media are busy creating engaging
pieces of content During the creation of the

WO SR reviews,

They check if the design complies with the best
sustainable practices in their fields and the
second s 10 check if the work of the

product or service.
depended on crowdfunding, It's crucial that
there is a constant line of communication from

with the market's
assessment, The science team is the only team
that can tum back a decision that is made
igh voting. For example: if
wvoted that the design can be taken into.

remORrs Wat are Iaggea a3 napRroprae or
unfair. In this leam can be people with experience
as a Project Manager, Compliance Officer, Legal
consultancy. and Psychology professional. This
team is constantly monitoring. documenting and
adjusting the overall Smartup organization.
Especially for Smartup Zero (the first Smartup),
their role s crucial because thelr work s to watch

Join Us

Be a part of the FIRST smartup in the world!

'af"
O\

ASmartup has a completely different approach to
‘ownership than traditional companies. It spreads
out ownership equally among the people who are
building and goveming the idea together. If you
think you or your organization can contribute with
talent, skills and/or network to help Onlive
become the best version of itself. become a co-
owner and step up to that plate.

SMARTUP(Z COMMUNITY

BECOME A SPONSOR

b

ASmartup is completely independent of
commercial investors and government funds.
Community budgets are needed to reward those
that take responsibility and help with their passion.
energy & talents. Your sponsorship will connect
‘Yo or your organization at the ground foor to the
birth of the first Smartup in the world

ABOUT STEP UP CONTACT

sMaRTUS (S MouTis  secewer  bowrs  stom GO

Creating digital herd immunity
A e s, crsing gobol probles, requires
local olutioes, callg for el oction

S [ )

Join Us

Be a part of the FIRST smartup in the werld!

oy i

SMARTUP (2
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WIREFRAMES ABOUT US

SMARTUP

2 hiA

.. L . s

ABOUTUS PRODUCT DONATE STORE CONTACT

About Us

THE SMARTUP DEFINITION

In a Smartup we can own, create and govern our technologies
and operate completely autonomously, independently and be
self-sustained. It creates and markets, like any other company,
a praduct or service, while providing jobs for people.

However, a Smartup is run as a democratic soclety where
pecple decide together what we make, how we make it and.
above all,

The Experiment

What makes a smartup smart?

dad B 14

It's a democracy! It's collective IQ driven It’s science based
A Smartup is like a society. People own, create, The solution is created and sustained in an It creates a solution for a problem our
and govern the technology together. The pecple  environment where groups of people are using  scientific community proves ta be a
of a Smartup can work. vote and perform their combined 1G problem for the

health of our nature.

Three Pillars of a Smartup

Collective Ownership

We are used to the idea that technology is owned by founders and

shareholders. Usually, the amount of ownership is based on the

amount of financial risk the founders and shareholders took in the

early days of the company.

A Smartup has a completely different approach to ownership. It

spreads out ownership equally amang the people who are building
and governing the idea together. Ownership is given to those who

e
-

Collective Craftsmanship

A Smartup is a company where people need to work on a product o service.
There is a lot of work that needs to be done. The

designed to stimulate owners to become workers. One key element to
enforce that s the very simple and clear rule that the only way to eam maney
in a Smartup is to become a member of the workplace. If you are a member
of the workplace you can make efforts to solve tasks. You are paid when you

are working on tasks,

About Us

‘The Experiment
W ke a smartup smart?

i e 14!

T ——

Three Pillars of a

Smartup

Callective Ounarship .

Our Team

Departments

Join Us

B8 part af the FIRST smartup in the warldt

roy mﬂ

SMARTUP (2
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WIREFRAMES ABOUT US

sustainable product that the world needs and wants.

Collective Governorship

All have the right and obligation to govern. Governance in a Smartup
translates best to being a caretaker. It appeals to the responsibility you have

as a Smartup owner.

There are the two basic principles through which we govern: deliberation and

aversight. Deliberation is a process of informed discussions leading to

decision making, often through voting. Performing oversight is through the

transparency structure that is implemented in every level of a Smartup.

To be able to deliberate and perform oversight, you need to be informed,

X

engaged and critical on what is going on inside a Smartup.

Our Team

Be a part of our virtual office

Working for a Smartup happens in the Workplace. Depending

on your own talent. skills and willfulness, you can subscribe to a

specific team within the Workplace.

When you are part of the team you can contribute to specific
discussions and apply for roles inside your team. Have a look at

our Smartup Zero Teams to find out what team is the best fit for

The team that performs all design-related tasks
based on The Official Smartup Business Plan.
Think of User Experience, Branding, Housestyle,

Wireframing, User Interface, paper prototyping,
mockups, lcon design, etc

The design team is working on the Design
Blueprint the development team needs to actually
build the product

They are consulting the development team

regularly as they progress before handing in the
design blueprint to the production phase the first

MEDIA

Departments

DEVELOPMENT

BUSINESS

The team that actually builds the actual preduct
once the Smartup is in the production phase.
Front end, back end, native, architecture,
security, testing, all kinds of computer
engineering expertise is needed in this team
The development team is most likely the
biggest team of the Smartup that works with
platforms like Github or Gitlab.

During the Validation and Design phase, they do
not develop yet. In those phases, they organize
themselves and support, review and research
development issues that surface in the

SCIENCE

This team is responsible for creating a solid
business propasition, marketing and financial
plan. They are developing business cases,
making forecasts. crunch the numbers and, in
general, make sure the product or service is

ready to market under the best conditions.

The business team also is responsible for The
Official Smartup Business Plan and makes sure all
the latest adjustments and decisions are updated
and all teams always have the most up to date
wversion available

The business team plays a crucial role in the
Organisational phase of the Smartup. There they

work closely with the science team and do the

OPERATIONAL

About Us

‘The Experiment

What makas a smartup smart?

i e 14!

T ——

Three Pillars of a Smartup

Callective Ounarship .

Our Team

Departments

Join Us

B8 part af the FIRST smartup in the warldt

roy mﬂ
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WIREFRAMES ABOUT US

The media team has does internal and external

A
1&:

The science team should be seen as

This team's only focus is to streamline the:

communications. It follows all the work of the that check to 1 the teamns, The
progress and activity of the other teams and peor-roviewed facts and models if the product  team has an oversight function and operates ke
tums it into content for the General Forum sothe  or ted under the most they di

stay inf progr and i fence team and pracedures Lo improve the collaborative

and issues The Smartup has social media
channels for the general public.

The media team makes sure those channels are
filled with and ntent. In

assists all other teams in their efforts to make
the best decisions. All kinds of scientists,
academics and researchers are needed. The
main function of the science team is to perform
the reviews.

the media team. all kinds of different talented
people in the area of communication. journalism,

They check if the design complies with the best

Iin their fiedds and the

PR and social media ¥
pieces of content. During the creation of the second is to check if the work of the
product of service, tup

team lies with the market's

depended on crowdfunding. It's crucial that

there is a constant line of communication from

assessment. The science team is the only team
that can turn back a decision that is made
thraugh voting. For example: if the community
woted that the design can be taken into

Join Us

processes that will lead to an improved creation
process

They alsa look at incidents’ between community
memibers that are flagged as inapprapriate or
unfalr In this team can be people with experience:
as a Project Manager, Compliance Officer, Legal
consultancy, and Psychology professional. This
team is constantly monitoring, decumenting and
adjusting the overall Smartup organization.
Especially for Smartup Zero {the first Smartup),

their role is crucial because their work is to watch

Be a part of the FIRST smartup in the world!

BECOME AN OWNER

BECOME A SPONSOR

Y

~p

SMARTUP(E

A Smartup has a completely different approach to
ownership than traditional companies. It spreads
out ownership equally amang the people who are
building and governing the idea together. If you
think you or your organization can contribute with
talent. skills and/or network to help Onlive
become the best version of itself. become a co-
owner and step up 1o that plate:

COMMUNITY

ABOUT

ASmantup Is completely independent of
commercial investors and government funds.
Community budgets are needed to reward thase
that take respansibility and help with their passion.
energy & talents. Your sponsorship will connect
you or your organization at the ground floor to the
birth of the first Smartup in the world

STEP UP CONTACT

e v

About U

‘The Experiment
Wihat ke 2 smartup smart?

i e 14!

L T e—e—

Three Pillars of a Smartup

Callective Ounarship

Eofhective Govemanive. q ‘

Departments

S T |

Join Us

B8 part af the FIRST smartup in the warldt

ot

SMARTUP (2
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WIREFRAMES STORE

SMARTUP L&

Shop

ABOUTUS PRODUCT DONATE STORE CONTACT

MASKS MERCHANDISE

&€ B‘

IFashion

L

e

Stay safe and stylish with our brand of masks and tops

MASKS

Smartup Zero Fabric Mask

$12.50 Blue

1t
Add to cart

TEE SHIRTS

-
——— -

Smartup Zero Paper Mask

$10.50 I Black

Add to cart

Fashion

rasks

(o) =)
TEE SHIRTS
®
/ d
| |
| J
[ |
D Com)
Merchandise

. |

.71

SMARTUP ‘¢
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WIREFRAMES DONATE

SMARTUP (2 ABOUT US PRODUCT DONATE  STORE CONTACT

Donale

Join the FIRST smartup in the world!

SELECT YOUR PLAN
ENTER YOUR AMOUNT

€50-

WATCHER

|
€150;-

WORKER

€0,-

EARN YOUR
OWNERSHIP

SMARTUP(Z COMMUNITY ABOUT STEP UP CONTACT

SMARTUP (2 \ 50



WIREFRAMES CART

Cart

YOUR ITEMS
SMARTUP MASK $10.99
%
‘%’ TAX .
SHIPPING 450
TOTAL $16.05
A d .
Your Information
Enter your shipping information
NAME EMAIL
ADDRESS CITY AND STATE o
SHIPPING SAME AS ABOVE DIFFERENT ADDRESS
Payment

Enter your payment information

CREDIT CARD

CARD HOLDER NAME

CARD NUMBER

AUGUST 2021

CVV CODE wnatsth

Cart

YouR mEMS.

SMARTUP bk

Your Information

Enter your shipging Information

SHPPING rep— P —

Payment

Entar your paymans infermation

CREDIT CaRD

SMARTUP ‘¢
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WIREFRAMES CONTACT US

sMarTUPG ABCUTUS  PROSUCT  DOWATE  STORE  COWTRT
SMARTUP(Z ABOUTUS  PRODUCT  DONATE  STORE  CONTACT

CONTACTUS

CONTACT US = 8,.

Drop a message!

hane numb
Sub
—
Full name * K
Email *

Phone number *

Subject *

Message *

SUBMIT

el

SMARTUP (S | 52
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PROTOTYPES

ABOUTUS PRODUCT DONATE STORE CONTACT

Creating digital he

€ating glok
ons, cal|

rd immunily
al Problem
INg for nove| actior

A nove| Virus, cr,

S requires
loca( solut U

Prototype 1

Prototype 2


https://xd.adobe.com/view/6007e195-c169-44a1-b713-948f2639b118-3554/
https://xd.adobe.com/view/177655db-77f9-43c1-9769-c774e806334a-4225/

Resources



RESOURCES

Graphic Elements

Typography.com
https://cloud.typography.com
Fonts.com
https.//fast.fonts.net

Google Fonts
https://fonts.googleapis.com

Typekit
https://use.typekit.net

Font Awesome

https://use.fontawesome.com

Research

Persona Guidelines
https:.//www.interaction-design.org/literature/article/personas-why-and-how-

you-should-use- them

Salary Data
https://careertrend.com/national-average-salary-of-a-bar-owner-13653472.
html

Google Form Survey
https://docs.google.com/forms/d/18I_SXQ3gsXOIrBADzKTFfOmMZUDEqoN-
_Xbvv S6QMZR0o/edit

Smartup Zero Manifesto

https://corporate-rebels.com/412/

Wikipedia

https://enwikipedia.org/wiki/OnLive# ~text=OnLive%20was%20a%20Mountain
%20View,providers200f%20cloud%20virtualization?%20technologies.&amp;text=
The 20service%20was%20available%20through,as’%s20the%200nLive’%20Game’%

20System.
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